
8 Brooklyn Says “Move to Detroit.”

Raoul Wallenberg, a 1935 graduate of the 
University, has been called one of the 20th 
century’s most outstanding heroes. He is 
credited with saving tens of thousands of 
Jews from extermination at the hands of the 
Nazis and Fascists in the waning days of World 
War II. Each year, students in their final studio 
of the BS in Architecture degree participate 
in the Wallenberg Studio, which honors the 
legacy of Raoul Wallenberg through an overall 
studio theme focused on a broad humanitarian 
concern, explored through propositions put 
forward by studio section faculty. Students 
are challenged to question architecture’s 
relationship to humanitarian issues. Trade 
Secrets: An Architectural Enclave focused on 
the intersection of architecture and ethics 
by exploring the architectural spaces and 
working conditions of one of America’s largest 
corporations, Amazon.com. This studio took 
the position that we need to look no further 
than our own backyard (or computer) to 
find spaces where architecture can have a 
meaningful impact on the humanitarian issues 
of today. Students in this studio explored 
themes ranging from workplace discrimination 
and income inequality to the transparency 
of corporate headquarters and workplace 
surveillance. Students uncovered the deep 
reach of Amazon.com. which includes data 
storage for the NSA, delivery drone programs, 
and growing consumer information banks. The 
studio included a field trip to a 1-million-square 

foot Fullfillment Center so that the students 
could experience the vast, endlessness 
workplaces inhabited each day by thousands 
of Americans. 

Mission Statement: This studio will explore the 
architecture of secrets.

Warning: Students who elect this studio should 
be prepared to explore an architecture of 
secrets, whispers, miscommunications, optics, 
and political strategies.

Background:  Our lives are filled with enclaves. 
We move seamlessly from gated communities 
and shopping malls to office parks and airports. 
Architecture has often obsessed over the 
enclave. From Michel Foucault’s heterotopias 
to David Grahame Shane’s armatures and Keller 
Easterling’s zones, architects have interrogated 
the enclave as an architectural glitch in the 
spatial system. 

This studio will explore one of the most 
fascinating mutations of the modern enclave: 
the corporate campus. Participants of this 
studio will delve into the inner workings of 
one of the largest, most well-known American 
companies, Amazon.com. As the company’s 
CEO, Jeff Bezos, recently stated, “Frugality 
drives innovation, just like other constraints do. 
One of the only ways to get out of a tight box is 
to invent your way out.”

Corporate campuses as enclaves are closed 
systems which create their own hierarchies, 

regulations and cultural practices that may or 
may not reflect the territories, states, or cities 
they reside within. Recent corporate clients 
have looked to famous architects to see the 
design of their headquarters not as a mere 
building design, but as a broader, ideological 
statement about the future of work-life balance, 
inclusive workplaces, information driven social 
hierarchies, and corporate public image. This 
studio will begin to challenge the status quo 
of contemporary corporate headquarters and 
create designs which consider issues such as 
privacy, fear, and social strata, as well utopian 
corporate identities.
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